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• Using!EU!label!can!be!beneficial!in!terms!of!higher!consumer!willingness> to>pay!for!products!with!lower!recogni*on!rate.!But!the!magnitude!of! premium!is!limited.! ! • Due!to!asymmetric!informa*on,!consumer!will!likely!perceive!products! with!product!of!EU!label!as!indica*on!of!average!or!below!average!quality! level!within!EU.!This!implies!that!for!products!with!above!average!quality! within!EU!countries,!using!EU!labeling!rather!than!country!specific!label! has!poten*al!drawback!regarding!the!establishment!of!product! differen*a*on!and!brand!name.!!
• Although!for!prac*cal!reasons,!the!study!has!to!focus!on!one!par*cular! country,!the!findings!hold!broader!implica*on!for!many!other!countries,! Recall in figure 1, "better safety" is top of the list in consumer perception for geographical origin label, it will be relevant to run the regression analysis for the subgroup of people who have relatively higher safety concerns to domestic dairy products ("Very unsafe", "Somewhat unsafe", "Neither safe or unsafe"). The results for this subgroup of consumers reported in table 5 are similar to the full sample, with some minor variations: the income effect is less significant (at 10% and 5% significance levels for product of EU and Ireland, compared to at 5% and 1% significance level for the full sample). The perception of geographical origin label as better safety induced this subgroup to be more willing to pay higher price for product of Ireland.
! 16! 
C. Chinese)consumers')knowledge)and)perceptions)about)Ireland)
Europe has a long-standing reputation in China as being the origin of many premium products;
Ireland is somewhat less familiar to many Chinese consumers. Information provided in Table 4 can be used as an indication of Chinese consumers' knowledge and perceptions about Ireland (The right answers are highlighted in bold print). About 57% of consumers surveyed did not know Ireland is an independent country. 59% of people did not know Ireland is advanced in sustainable agricultural production. Almost half of the people surveyed did not know the majority of Ireland's dairy is based on grass-fed production. One thing worth noting is that the people surveyed were mainly residents in Beijing, the capital city and the country's most important economic and cultural center. These people were interviewed in some big shopping centers in well-developed city area. We are conscious that this small sample cannot represent the population of the Chinese consumers, and is likely to have higher education, higher income, and better worldly knowledge than the average population in China. However, this upward bias only reinforced the lack of visibility of Ireland and its dairy industry to Chinese consumers. 
where Φ is the cumulative distribution function for a normal function. Scenario 2: yes to bid one, yes to bid two
Using Bayes rule, which says that Pr A, B = Pr A|B * Pr B , we have,
Given that if the individual said yes to the first bid, he will be offered a higher big, thus t ! < t ! , which implies Pr t
Scenario 3: no to bid one, yes to bid two
makes the econometric estimation slightly more complicated. Probit model cannot be used directly in such case, but a maximum likelihood method can be used to obtain estimates of the WTP (Lopez-Feldman, Alejandro, 2012) .
Assuming that an individual is asked if he is willing to pay the amount of!! ! in the first round (call it the first bid), and the amount of ! ! in the second round (call it the second bid). Let ! ! ! and ! ! ! denote the dichotomous variables that record the response to the first and second questions about consumer valuation. The probability that an individual answer yes to the first question and no to the second questions can be expressed as It is expected that the individual will answer yes if his WTP is greater than the bid amount, and no if his WTP is less than the bid amount. The probabilities of the possible cases in the doublebounded scenarios are the following:
Scenario 1: yes to bid one, no to bid two
where Φ is the cumulative distribution function for a normal function.
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Scenario 2: yes to bid one, yes to bid two
